Journal of Business Ethics (2005) 58: 405—407 


Contents of Volume 58 


Vol. 58 = Nos. 1—3 April (II) and May (I) and (II) 2005 


Special issue on: 
PROMOTING BUSINESS ETHICS 


Guest Editors: 
Marilynn Fleckenstein, Mary Maury, Patrick Primeaux 
and 
Patricia Werhane 
IESE Business School, University of Navarra, Barcelona, Spain 


MARILYNN FLECKENSTEIN, MARY MAURY, PATRICK PRIMEAUX S. M. and 
PATRICIA WERHANE / Promoting Business Ethics 


JUDITH W. SPAIN and GINA VEGA / Sony Online Entertainment: EverQuest’ or Ever Crack? 
JUDITH W. SPAIN, ALLEN D. ENGLE and J. C. THOMPSON / Applying Multiple 


Pedagogical Methodologies in an Ethics Awareness Week: Expectations, Events, Evaluation, 
and Enhancements 

LAURA P. HARTMAN and MOSES L. PAVA / Sony Online Entertainment: EverQuest™ or 
EverCrack? Oxford Style Debate Presented at Tenth Annual International Conference 
Promoting Business Ethics 

MICHAEL SCHWARTZ / What Gewirth is Worth at the Department Store 

DAVID DAWSON / Applying Stories of the Environment to Business: What Business People 
Can Learn From the Virtues in Environmental Narratives 

PATRICK A. TULLY / The Doctrine of Double Effect and the Question of Constraints on 
Business Decisions 

ALMERINDA FORTE / Locus of Control and the Moral Reasoning of Managers 

MARK S. SCHWARTZ, THOMAS W. DUNFEE and MICHAEL J. KLINE / Tone at the 
Top: An Ethics Code for Directors? 

GINA VEGA and DEBRA R. COMER / Sticks and Stones may Break Your Bones, but Words 
can Break Your Spirit: Bullying in the Workplace 

CHRISTOPHER P. VOGT / Maximizing Human Potential: Capabilities Theory and the 
Professional Work Environment 

DARYL KOEHN / Integrity as a Business Asset 

ROGENE A. BUCHHOLZ and SANDRA B. ROSENTHAL / Toward a Contemporary 


Conceptual Framework for Stakeholder Theory 


5—6 
7-16 
17—26 
27-35 
37—49 
51—63 
65—77 
79—100 


101—109 


111—123 
125—136 
137—148 


406 Contents of Volume 58 


ROBERT W. COOPER and GARRY L. FRANK / The Highly Troubled Ethical 
Environment of the Life Insurance Industry: Has it Changed Significantly from the Last 
Decade and if so, why? 

RODNEY K. ROGERS, JESSE DILLARD and KRISTI YUTHAS / The Accounting 
Profession: Substantive Change and/or Image Management 

LINDA M. SAMA and VICTORIA SHOAF / Reconciling Rules and Principles: An Ethics- 
Based Approach to Corporate Governance 

NABIL A. IBRAHIM and JOHN P. ANGELIDIS / The Long-Term Performance of Small 
Businesses: Are there Differences Between ‘“‘Christian-Based’’ Companies and their Secular 
Counterparts? 

WILLIAM S. BROWN / The New Employment Contract and the “At Risk”? Worker 

SANJAY GOEL, GEOFFREY G. BELL and JON L. PIERCE / The Perils of Pollyanna: 
Development of the Over-Trust Construct 

ROBERT A. MILLER / Lifesizing Entrepreneurship: Lonergan, Bias and The Role of Business 
in Society 

ELLEN M. HARSHMAN, JAMES F. GILSINAN, JAMES E. FISHER and FREDERICK C. 
YEAGER / Professional Ethics in a Virtual World: The Impact of the Internet on Traditional 
Notions of Professionalism 

JOHN TRINKAUS and JOSEPH GIACALONE / The Silence of the Stakeholders: Zero 
Decibel Level at Enron 

CAM CALDWELL and RANJAN KARRI / Organizational Governance and Ethical Systems: 
A Covenantal Approach to Building Trust 

MARY LYN STOLL / Corporate Rights to Free Speech? 

DANIEL E. PALMER / Pop-Ups, Cookies, and Spam: Toward a Deeper Analysis of the Ethical 


Significance of Internet Marketing Practices 


Vol. 58 No. 4 — June (I) 2005 


WILLIAM A. WEEKS, JUSTIN G. LONGENECKER, JOSEPH A. MCKINNEY and 
CARLOS W. MOORE / The Role of Mere Exposure Effect on Ethical Tolerance: a Two- 
Study Approach 


ROBERT A. GIACALONE, KAREN PAUL and CAROLE L. JURKIEWICZ / A 
Preliminary Investigation into the Role of Positive Psychology in Consumer Sensitivity to 
Corporate Social Performance 

KEVIN T. JACKSON / Towards Authenticity: A Sartrean Perspective on Business Ethics 

PAUL TRACEY, NELSON PHILLIPS and HELEN HAUGH / Beyond Philanthropy: 
Community Enterprise as a Basis for Corporate Citizenship 

WILLIAM I. SAUSER / Ethics in Business: Answering the Call 

CHRISTOPHER MICHAELSON / Dealing with Swindlers and Devils: Literature and 
Business Ethics 


149—157 
159—176 
177-185 
187—193 
195—201 
203-218 
219—225 
227 —236 
237—248 
249—259 
261—269 
271—280 
281—294 
295-305 
307—325 
327-344 
345-357 


359-373 


| 
| 
| 
| 
\ 
| 
if 


Contents of Volume 58 407 


GEORGE KUK, SMEETA FOKEER and WOAN TING HUNG / Strategic Formulation and 


Communication of Corporate Environmental Policy Statements: UK Firms’ Perspective 375—385 
HEUNGSIK PARK, MICHAEL T. REHG and DONGGI LEE / The Influence of Confucian 

Ethics and Collectivism on Whistleblowing Intentions: A Study of South Korean Public 

Employees 387—403 


CONTENTS OF VOLUME 58 405—407 


